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Give your uniform a distinctive look
of timeless quality with Waterbury
Buttons standard or customized logo
buttons. The st:?ring details are
manufactured in quality finishes on
all brass con ruction.

Fr /old world craftsmanship to
~computer technology, Waterbury
4 Buttons can turn any “off the rack”
/ uniform into a personalized garment
with our custom logo buttons. ~

The Waterbury Button Company is
a division of OGS Technologies, Inc.

Manufactured in the USA since 1812

The Waterbury Button Company
1855 Peck Lane
Cheshire, CT 06410

1-800-928-1812
website: www.waterburybutton.com
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THE SHAPESHIFTING

0f changing ways how they are made,

The COVID-19 pandemic has undoubtedly changed the
way uniform industry works. The sudden surge in
orders, supply chain disruptions, shutting of physical
stores, and evolving consumer behaviours in the last
two years is now pushing the uniform providers
globally to relook at their business dynamics.

Right from procurement to production and the
eventual fulfillment of orders, uniform manufacturers,
retailers, and distributors are taking aggressive steps
to revamp their business model in every aspect to suit
the frenetic shifts in how uniforms are made, worn,
and sold in the post-pandemic world.

In this article, we take a closer look at the key
developments in the uniform industries and how
businesses are setting themselves to capitalize on
soaring market demands after two years of lull.

HOW UNIFORM BUSINESSES
ARE PREPARING FOR THE
POST - PANDEMIC RUN

One of the major changes across sectors has been the
accelerated adoption of eCommerce among
businesses and suppliers alike.

As millennials make 73% of B2B purchasing decisions,
they are more inclined toward a self-serving sales
model to research, buy and track orders at their own
convenience. At the same time, the pandemic induced
closure of brick-and-mortar stores left uniform
providers with no choice but to embrace digital as
their primary sales channel.

Besides the rapid digital transformation across the
industry, uniform businesses have also started to
focus on a more sustainable approach for enhanced
user comfort, cutting down production costs and
aiding in environmental fare.
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WORLD OF UNIFORMS

sold, and worn in the post-pandemic world.

INNOVATION IN MEDICAL
UNIFORMS

After the COVID breakout, uniform manufacturers

serving the medical industry are pivoting toward

microorganisms and fluid-resistant scrubs and medical

workwear to offer better protection and comfort to

healthcare professionals around the world who

continue to put themselves in the harm'’s way daily for -
the sake of patient safety.

Leading manufacturer of«medical Wear, VESTEX,
recently launched FDA-approved workwear for ~
enhanced ,worker's safety in_ places prone to - -
microbiological - contamination. VESTEX fabric is Y o e

designed to protect uniforms and work apparel by — % >,

reducing the acquisition, retention and transmission of - ——
microoerganisms on clothing. Based on the-research _—

reviewed by the FDA, VESTEX earned an exclusive
endorsement from the American Hospital Association ¥
(AHA) in-2015 following the proprietary AHA Signature /
Due Diligence Process. Recent studies concluded — e

VESTEX is more effective than conventional uniforms - —
at repelling fluids and reducing the retention of /
metbhicillin-resistant staph on the fabric. ¢

Earlier in 2021, popular engineer and fashion designer S Vi

of Nonie, Nina Kharey, had launched the world's first — - — =
antiviral, antimicrobial and antibacterial scrubs called . .

Folds. They are made from post-consumer plastic —

including recyclable and sustainable materials. Kharey -

had worked with a European lab then to come up with

a nanotechnology that is used in the making of these

scrubs. Folds offers all the luxurious features of a high-

end scrub uniform like 4-way stretch, self-cooling and

moisture-wicking capabilities.

Even Swiss-based hygiene technology company,
Livinguard, joined the bandwagon by launching its own
line of self-disinfecting scrubs and lab coats made
using EPA-registered textiles. These scrubs help reduce
bacterial levels in the medical setting.
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Livinguard is also working with various clinics,
hospital systems, and medical associations to adopt
the highest hygiene standards for the better well-
being of employees, patients, and customers.
Available in a wide range of colors, these self-
disinfecting scrubs also have numerous pockets to
enable the wearer to carry essential work items and
personal belongings safely.

INNOVATION IN PUBLIC
SAFETY UNIFORMS

While the medical industry clearly has been gravitating
towards sustainable uniforms for added safety and
comfort, public safety industries have focussed more
on durability and fitment.

One of the most important innovations in this sector
has been the introduction of America-made VP3 bullet-
proof vest. Made-in-the-USA and NIJ-Certified Level IIIA,
the BulletSafe Vital Protection 3 (VP3) Vest is the
crowning achievement of BulletSafe's impressive
collection of life-saving products. Easily concealed
beneath a working uniform, this vest is ideal for law
enforcement, security personnel, and anyone working
in a dangerous profession. At $299.97, this vest is
affordable for working-class citizens and provides the
necessary peace of mind to perform their job and
return home safely.

Able to protect against most calibers up to .44
Magnum, the VP3 vest is lightweight and fits snugly to
its wearer via the provided height-and-weight chart.
With  American-based manufacturing, the size
specifications are reliable and simple. The XS vest
weighs 3.9Ibs, and the largest size, 4XL, weighs 6.91bs. It
has wrap-around, front & rear ballistic panels to
maximize protection over the heart, lungs, and other
vital organs, and it can carry even larger plates in its
Velcro pockets to provide Level IV protection against
rifle calibers.

Next in line is UniFirst's 1Q series FR workwear offering
flame-resistant (FR) and high visibility personal
protective equipment (PPE). This innovative collection
contains National Fire Protection Association (NFPA)
Category 2, 2112-compliant arc-rated safety garments
that are revolutionizing the FR industry by addressing
long-standing issues of garment weight, breathability,
and comfort that are often commonplace when
wearing more traditional FR protective workwear in
warmer climates.

INNOVATION IN CORPORATE
UNIFORMS

The corporate sector has seen some progressive steps
being taken by airline companies that put employee
comfort and happiness above all else while defining
uniform rules.

08 |Made To Measure Magazine

Ukrainianairline, SkyUp, in a welcome move has
decided to do away with the obligatory high heel
requirementas part of their crew's uniform policy. The
new rules allow cabin crews tosport comfortable
sneakers, makingtheir long shiftsa little less taxing.
This decision cameon the back ofSkyUp's marketing
head,

Marianna Gygoras's, vision to breakaway fromthe
stereotypical  sexualizing of cabin crewsand
deliberateromanticizing of a profession that involves
sheer hard work.

On the other hand, Alaska Airlines, having met with
allegations of discriminatory uniform rules toward non-
binary and gender non-conforming employees last
year, is a welcome change to introduce gender-neutral
uniforms. The new guideline gives employees the
option to wear pronoun pins with their uniforms to
ensure they are not misgendered, and the names of
uniform kits will be changed to reflect fit instead of
gender identity.

7
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OTHER NOTABLE INNOVATION IN APPAREL &
UNIFORM INDUSTRY

1. SMARTTEX SHIRTS

Developed by the German Aerospace Center (DLR) in cooperation with DSI Aerospace Technology, the medical
faculty of Bielefeld University, and textile research partner Hohenstein, SmartTex will use integrated sensors to
transfer physiological data from astronauts to Earth via a wireless communication network. SmartTex will be
tested as part of the Wireless Compose-2 (WICO2) project by ESA astronaut Dr. Matthias Maurer, who will leave
for his six-month ‘Cosmic Kiss' mission on the International Space Station (ISS) on October 30, 2021.

2. INVENTION OF WORLD'S FIRST 100% RECYCLABLE FIBER

In a breakthrough innovation, a textile innovation company, Evrnu®, announced the launch of the world’s first
high-performance, recyclable lyocell material made entirely from cotton textile waste: 100% NuCycl r-lyocell. The
use of cotton textile as a raw material ensures this bio-based fiber replaces virgin cellulosic and other plastic-
based textile materials while maintaining recyclability. Evrnu has even launched a premium t-shirt made with this
new fiber designed by Carlos Camos.

G@ INCREASING ADOPTION OF ECOMMERCE BY
UNIFORM BUSINESSES

Not only has the pandemic changed the way uniforms are made, but also how they are sold. With millennials
making 73% of B2B purchasing decisions, they are looking to have a self-service uniform buying website to search,
order, and track workwear at their own convenience.

As a result of this, more number of uniform manufacturers, distributors, and retailers are adopting a 100% digital
sales model of serving uniforms to their clients. Enterprise eCommerce solutions built to handle the complexities
of uniform industry are the need of the hour, as they play a pivotal role in reducing marketing overheads while
giving buyers a highly personalized uniform buying platform.

Integrated B2B eCommerce platforms for uniform manufacturers that enable their distributors and wholesalers
to order online, track and manage sales data from a single platform and give them the freedom to control how
their brand is represented by their customers is one major reason why eCommerce is emerging as a dominant
force in the post-pandemic times.

Scan to Know More
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B28B E-GCOMMERGE
TODAY & BEYOND

With the world now hovering back to
pre-covid times, it's time to look at the
B2B e-commerce trends your business
needs to pay attention to in order to
remain competitive and drive online
sales in 2022 and beyond.

Despite the ongoing public health
battle over the last two years, the main
force that's driving change in all
businesses is still COVID-19.

While none of us could have foreseen
the longtail implications of this shift,
they are making themselves apparent
now.

1. THE RISE OF B2B

The overarching trend in 2022 is how
B2B buyers are changing; increasingly
looking more like B2C consumers.
After all, these buyers are buying from
B2C online retailers in their free time,
and they've been doing this for years.
B2B buyers are now looking for an
integrated and seamless buying
experience.

Not only are B2B buyers displaying
B2C tendencies, but studies also show
that by 2025 75% of the global
workforce will be made up of
millennials.

The increase of digitally minded
millennials in professional buying
roles has significantly altered the
course of the traditional, B2B buying
experience. New generations entering
the B2B space with buying power is a
key factor in many of the B2B e-
commerce trends that we see today.
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2. ADVANCED
ANALYTICS - FROM
BEHAVIOR TO
EXPERIENCE

A huge shift to this B2C-like catering comes from
advanced analytics on consumer behavior and
customer experience. There are tools analyzing
customer behavior across multiple touchpoints
and then, over time, measuring the impact of
customer behavior on business outcomes.
Discover the benefits of investing in customer
journey analytics below;

IMPROVED DATA & ANALYTICGS

Being able to collect and learn from online data is
one of the biggest advantages of B2B e-
commerce. Most importantly though, with the
help of e-commerce analytics, you can leverage
your webstore to boost sales!

Capturing better data through e-commerce
analytics can:

¢ Improve your overall customer experience

¢ Help enhance supply chain management

e Enable your B2B business to create
personalized content and marketing

¢ |dentify common issues that your customers
encounter during checkout

e Reduce the number of abandoned
transactions and increase your sales

e Understand what your most
marketing channels are

e Make key decisions about where your budget
can be spent most effectively

valuable

GUSTOMER DATA PLATFORM

Customer data platforms (commonly known as CDPs)
are used to combine and integrate all customer data
into one single platform. CDP tools give your marketing
team crucial data to successfully run campaigns. A CDP
collects data from multiple tools to create a full profile
of your customers and how they interact with your
content.

This data can help your marketing efforts and it can
also help you identify what you need to do to retain
customers. A CDP can even be used by customer
service teams to support each customer.

37% of B2B companies are already using advanced

campaign measurement and analytics tools. Are you
one of them?

3. PERSONALIZED PRICING

Most e-commerce transactions involve tools that
automate and manage payments, making it more
convenient.

Having a great selection of payment options is vital to
B2B e-commerce. The most important choices to offer
are:

e Credit cards

e Checks

e Purchase orders
¢ Mobile wallets

With mobile wallets like Amazon Pay and Apple Pay on
the rise, we also see B2B e-commerce channels
adopting experimentation techniques and
omnichannel sales approaches.

New payment options are needed

Personalization is everywhere in B2B, from smaller
customized catalogs to quick reordering based on
previous orders. Personalized marketing makes the
buying experience fast and efficient. It changes your
customers’ perception of their shopping experience
and ultimately it shifts the way they purchase.

An easy payment system does more than just enhance
your e-commerce store buying experience — it also
improves internal processes and visibility into finance.
When looking for faster online order-to-cash processes,
be sure to consider whether your preferred payment
provider offers full-service payment processing
solutions.
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4. CONTEXTUALIZED
REAL-TIME PRICING

Competitive pricing has never been more important
than now. Contextualized real-time pricing gives
suppliers the power to manage and adjust prices for
specific and unique scenarios, all in real time! This
allows you to be more competitive in terms of pricing
and enables customer loyalty.

Contextualized real-time pricing allows B2B companies
to offer consistent and personalized prices to
customers.

But to be able to do so, companies need to understand
customer behavior through the entire buying journey.
The surge in adoption of mobile payments, combined
with retailer mobile apps also supports our forecast
that the adoption of real-time in-store pricing will go
mainstream in 2022.

Therefore, this trend is best combined with e-

commerce analytics, and the overall B2B e-commerce
trend of personalization

5. FASTER AND EASIER
ORDER FULFILLMENT

Digital transformation, pared with COVID-19, has
accelerated online growth and B2B e-commerce
trends. E-commerce has experienced 10 years’ growth
in just the past 3 months. This rapid acceleration has
caused surges in orders, disruptions in supply chains,
changes in consumer behavior, buying experience and
more.

Arguably the single greatest influence on the shape of
future omnichannel supply chains is the race to
shorten the click-to-customer cycle time. The bar
continues to rise for B2B and D2C brands. In 2022 and
beyond, customers — private consumers and
professional buyers alike — expect speed and quicker
delivery.

Companies need to adjust accordingly and create a
faster fulfillment network. A recent study by McKinsey
showed that five of the top nine factors driving
customer value in omnichannel retail are all related to
logistics.

Improve your omnichannel fulfillment strategy in 2022
by removing friction from parts of the process that
matter most to your customers. Here's a glimpse into
what customers care about when it comes to
fulfillment.
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6. PROLONGED
RESOURCE SHORTAGES

The disruption in supply chain that we see today will
continue into at least the third quarter of 2022. Beyond
that, money that has been injected into economies has
caused a rise in inflation. Meaning? You can expect to
pay more in 2022 for the same item you paid less for in
2019. Forrester recently predicted that “shortage” will
be the name of the game in 2022.

Manpower shortages have also been
another notable resource that has
been greatly reduced in 2021 and
will continue to impact employers
well into 2022. This is a direct result
of the recent “Great Resignation.”

Typically, the U.S. economy averages only 300,000
added jobs each month. According to economists, in
the past 12 months it's been about 450,000 jobs on
average. This indicates a major decline in labor force
participation. The labor shortage isn't only affecting the
U.S, either. It's a global problem that will impact B2B
companies further in 2022.

These shortages in both goods and labor will have a
butterfly effect. You'll see it everywhere from grocery
store shelves to large shipping fees and increased
tariffs. It's hard to solve these complex issues, but e-
commerce can make it easier to stay flexible and offer
your customers preferred pricing and priority.

7. RESHORING

Reshoring is when a company returns production or
manufacturing of goods back to the company’'s home
country. It is the opposite of offshoring, which is when
a company starts manufacturing and producing goods
overseas to reduce costs.

Due to the breakdown in the global supply chain,
companies arereassessingwhere they source their
goods from. With domesticfactories and producers,
businesses have more control and are less susceptible
to external factors, such as the global supply chain
collapse. COVID-19 exposed the weaknesses within
globalizing logistics and manufacturing.

By bringing domestic production back into play, you
have more reliable sourcing. However, it can affect
pricing and labor costs, which is something to keep in
mind.
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What US customers value in
omnichannel retail
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8. HYBRID WORKING
IS HERE TO STAY

Even though we are all adjusting to the new
normal, COVID-19 has changed working habits
forgood. It has underlined the benefits of more
flexible work and remote sales. This flexibility
continues to be significant because of COVID-
19 case spikes that are still taking place
globally, particularly during colder months.

Suppliers need toprioritize omnichannel e-
commerce so that they can create a seamless
buying process whether it's online or offline.
This versatility will allow workers to stay safe
and comfortable without impacting the
company's bottom line. It's also important to
note that researchers predict that by 2025,
remote working will compete with office
locations. Allowing employees to work from
home will be the key to attracting talent in 2022
and beyond. It also saves your organization
money: AT&T reported savings of $30 million a
year in real estate alone from their working-
from-home efforts.

17

[l Logistics-related derives

9. CSR AND
SUSTAINABILITY BECOME
CRUCIAL

To gain the trust and loyalty of your current (and
future) buyers, you must think about how to become
more energy-efficient and climate-efficient as an e-
commerce business. Focusing on your digital
transformation helps by creating paperless processes
and choosing more sustainable shipping options,
which will be attractive options for your buyers.

Beyond that, it's important to think about traditional
processes your company may have that create waste
and how you can adjust them to appeal to more
climate-conscious buyers.

Being sustainable is only one side of the coin, your
brand’s approach to social justice issues also matters
to millennial buyers: 60% of consumers expect
companies to speak up on important issues — even if
they don't agree with your company’s views.
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Only B2B eCommerce
Platform You Will Ever
Need For Your Business

UniformMarket's Distributor Portal provides manufacturers &
distributors a comprehensive dashboard to effectively cater to all
their B2B, B2C & Wholesale customers while marketing their own

brand.

WHAT MRKES DISTRIBUTOR PORTAL SO EFFECTIVE

Enterprise
Integrations

Eﬁ Warehouse
& Management
=i_[ Curated

) Catalogs

Scan to Know More

Inventory
& Management

=8 Price
Management

? Online Ordering for
& Retailers & Wholesalers

@ UNIFORM MARKET

N sales@sellerscommerce.com
R, +1 847-656-5770




ONE APP FOR

ALL THINGS

VEST

From collecting sizes to fulfilling orders and everything in between,
UniformMarket’'s Vest Manager lets public safety manufacturers efficiently
serve law enforcement agencies.

END-TO-END VEST LIFECYCLE MANAGEMENT

SOLUTION
QRIS BB
2 g
% Qb <
MANAGE & COMPREHENSIVE CENTRALIZE
MAINTAIN ALL REPORTING TO TRACK SIZING DATA FOR
VESTS DIGITALLY AGENCY ASSETS EASY ORDERING
Scan to Khow More
@ UNIFORM MARKET E e ITH E

M sales@sellerscommerce.com
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THE

MANUFACTURING
INDUSTRY IN THE
gEOW NORMAL

There's no question that COVID-19 has and
will continue to impact the way the
manufacturing industry operates.

While the pandemic has had a heavy impact on the manufacturing industry in the past 2 years, it has also positively
affected them by pushing their focus toward online and more sustainable business strategies.

With the landscape experiencing frenetic shifts, we wanted to find out what manufacturing industry trends were
going to impact manufacturers in 2022 and beyond.
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1. DIGITAL TRANSFORMATION

Manufacturers are striving to transform their business operations digitally to keep up with the evolving internet
of things. Research suggests that 51% of manufacturers have already invested in e-commerce, a major shift

toward embracing technology.

Manufacturers who have already invested in an e-commerce platform will be looking to invest in new
technologies such as headless commerce, Group Selling, Advanced PIM, Warehouse Management, Digital Asset
Management, Complex Pricing Rules, Al and machine learning.

2.Therise in D2C sales

amongst manufacturers

With the rise of online shopping and push to
online  marketplaces, manufacturers  are
increasingly pivoting more toward D2C via their
own stores. This clearly enables them to have
greater quality, brand and margin control.

It’s a win-win for both the
consumer and the
manufacturer.

An astounding 67% of manufacturers say that
they already sell directly to consumers, and this
trend will only grow. Naturally, the priorities have
shifted to providing a seamless and better
customer experience, across channels, across
touchpoints.

3. Elimination of Errors

According to research, a significant number of
manufacturers expressed too many order errors
as being one of the challenges they face while
digitizing. A whopping 49% of manufacturers
answered that they would invest in more
personnel. While adding more personnel was the
way to go yesterday, today, the way to
eliminating this to invest in more in software
tools or automate catalog management.

( GENUINE LEATHER \

UNIFORM &
GARRISON BELTS

MADE IN U.S.A

WEB BELTS

1-1/4 Inch width MILITARY WEB BELTS
with NICKEL or GOLD BUCKLES cut 44"
Stripes and Solid Colors Available

b THE BELT WORKS, INC.
\_

1-800-421-2321

www.thebeltworksinc.com )

Today, there are a host of digital tools that clean
manufacturer catalogs and ensure a single-click
import experience for retailers or buyers to view data
from. What makes real-time data integration such a
reliable — and scalable — solution is the fact that
there is no personnel training needed, nor is there
any room for human error.

4. Seamless UX

Customers are the new °‘market-makers’ who are
redesigning all industries and altering how companies
can succeed online. McKinsey had predicted that to
survive and thrive in today's world, manufacturers
would need to refocus their digital efforts to echo
customers’ ever-changing preferences.
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Hence, it comes as no surprise that manufacturers are investing in e-commerce platforms as their new market
strategy to improve customer experience. These investments include but are not limited to reducing the sales
friction and making real-time product data available online. A stellar experience would ensure that you retain
customers and also have repeat orders from them.

5. Resolving complex order-
to-cash (02C) processes

The lifeline of every business is order-to-cash
(02C). However, from billing to payment, there are
so many manual steps that make the process slow,
complex and error-prone. This creates a lot of
obstacles like errors in invoicing, shipping, orders
and inaccurate inventory information.

Automation ensures that the process becomes
easy, seamless and error-free! Manufacturers have
already started investing in payment service
providers (PSP) to overcome the complexity of the
lengthy O2C process. This is a manufacturing trend
we will only see grow in the foreseeable future as
manufacturers continue to optimize processes.

The underlining theme for the industry is e-
commerce digitization. Driven by technological
advances, digitization and customer demands, B2B
e-commerce has evolved drastically over the years.
The key to success in the manufacturing industry
and any other industry seems to rely on
digitization!

MEETING TODAY’S UNIFORM NEEDS FOR
MILITARY, POSTAL, BANDS, HOTELS,

THEATERS, POLICE, SECURITY & OTHERS!
WITH QUALITY
* UNIFORM BRAID  « CITATION CORDS
* CAP CORDS * EPAULETTES
GRIP-FLEX o ]\ ¢ SHOULDER CORDS  * SHOULDER KNOTS

CORPORATION « PISTOL LANYARDS * BREAST CORDS
2245 East Ontario Street, Philadelphia, PA 19134
tel: 215-743-7492  fax: 800-743-9406 * SPECIAL ORDERS  « MUCH MORE

www.gripflexcorporation.com

N
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Featured Article

REIMAGINE GATALOG MAKING IN THE
ECOMMERGE ERA WITH Linesheet-&

INTRODUGTION

In the off-line world, creating catalogs & line
sheets can prove to be a time-intensive
exercise that will require graphic designers and
sales experts to work together. Because the
final product, besides being visually attractive,
should be compelling enough to get the sales

in.

But in the eCommerce era today, businesses
cannot afford to spend so much time creating
catalogs or line sheets manually to market our

products and reach our sales goals.

They need things in real-time, lest the customer switch
tabs on his mobile/iPad and hop over to another seller
who is doing it faster. They need something that takes
the man out of the manual to automate the catalogs
and line sheets creation process. Something to equip
the sales team with enough design arsenal to create &
edit stunning look books and product presentations

on the fly.

Something that sets the design team free from the
hassles of repeated price edits and product updates in
vital marketing collaterals. Something that sets the
business up for maximum success in minimum time

and zero hassles.

What is LineSheets Pro?

LineSheets Pro by SellersCommerce is an online
catalog designing software that leverages an
intuitive Ul, easy-to-use design tools, drag & drop

functionalities, attractive design templates, among
a slew of other handy features to enable sales reps
to create, design, and edit catalogs, line sheets,

and flyers, in minutes without any design skills.

This tool helps sales professionals work
independently without depending on graphic
designers to make multiple changes in the line
sheets as the prospects go through various stages
of the sales cycle. The sales reps can make the
changes as required on the fly and send updated
line sheets to their prospects immediately as high-
quality PDFs or web page links and start collecting

orders.

ineSheets @
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A HASSLE-FREE WAY TO CREATING STELLAR
CATALOGS & LINE SHEETS

LineSheets Pro works by automating the process of creating catalogs and

line sheets that enables the sales team to work independently and enjoy
complete freedom in nurturing prospects into paying customers Let's take a

look at its fascinating features:

1. Easily design stunning catalogs & line
sheets without the help of a designer

LineSheets Pro offers a host of design tools and functionalities to help
sales reps create attractive line sheets in no time. Just upload products,
add relevant details, choose a design template, throw in brand design
elements (if needed), and a high-quality line sheet will be sitting ready at
your fingertips to be shared with your prospects as PDFs or web page

links

2. Drive more sales with in-built order
management

With LineSheets Pro, sales reps can create line sheets customized to a
particular prospect and share them across as a link which they can use
to place orders too. This feature enables faster conversions where the
prospect can order while viewing the products without visiting the main

eCommerce portal.

3. Integration with eCommerce platform

Taking orders with line sheets? No worries! LineSheets Pro easily

integrates with your eCommerce platform to sync your sales and
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inventory, thereby giving you seamless control over all your sales

channels.

With less time spent creating line sheets, sales reps can now focus more
on nurturing prospects into paying customers and start nailing the
revenue goals. The following are some of the key benefits Catalog

Builder can provide:
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1. Sales team enjoys more freedom

They will no longer have to depend on graphic designers to create/edit line sheets,
catalogs, and flyers for innumerable prospects. With LineSheets Pro’s easy-to-use
design tools, sales reps can create everything on their own and nurture prospects
better. This in turn reduces internal friction to boost productivity.

2. Increase conversion rate

By giving prospects the option to place orders while exploring the products, sales reps
can reduce the average decision-making time for consumers and get faster closures.

3. Sell from anywhere & everywhere

Easily create high-quality line sheets and share with your customers as PDF or web
page links and start taking orders. No need to visit them on the ground.

4. Let your brand do the talking

Easily customize design templates to include brand elements in the catalogs, thus
ensuring consistent branding across channels.

5. Improved customer experience

Sharing detailed product information personalised to the customer’s requirements in
attractive templates enhances the overall buying experience.

Final Thoughts

If you are a manufacturer with your product line and internal dependencies are limiting the
growth of your business, it is time to get your hands on this state-of-the-art tool.

LineSheets Pro is easy to use, integrates with eCommerce, and offers a plethora of design
features to completely automate your catalogs and line sheets creation process to create
more bandwidth for your sales team to focus on what really matters: nurturing the
prospects and nailing the sales goals.
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ANYONE CAN DESIGN CATALOGS.
EVEN YOUR SALES REPS.

Attract buyers with stellar line sheets &
catalogs made in minutes with LineSheets Pro.

LineSheets @

DRiMNE WARY

INDIVIDUAL PERSOI
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